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SANITI ANNUAL GENERAL MEETING - PRESIDENT’S REPORT 2018 
 

 

I am pleased to present the 2018 report to members on the successes of the Association during 2018. 

 

SANITI is established as an organisation that supports, advocates for and represents all NMIT students throughout 

New Zealand during their studies. 

 

In 2018 the Association worked to achieve the objectives outlined in its Strategic and Operational Plan and I am 

happy to report that 2018 saw yet another successful delivery of the Service Level Agreement (SLA) with NMIT. 

 

Below is a Snapshot of the year’s successes.  

 

 

 

 

The aim for 2019 is to maintain, but improve on all areas  

• 75 Total Events with 11,100 food servings!

• 13 International Activities.

• Graduation and after functions 

• 2773 Likes

• 1500 SANITI diaries. 

Goal One: Events 
and Campus 

Culture

• 500 Advocacies 

• 85 Program Reps

• 341 Students registered with employment services and 572 total 
assisted

Goal Two: 
Advocacy and 

Support

• 2 Executive Elections

• 8 Executive meetings 

• Strategic Goal planning session for 2019

• Representation on over 10 boards accross NMIT 

• Collaborative relationship with NMIT to ensure quality for students 

Goal Three: 
Representation 

and Engagement
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STRATEGIC GOAL ONE 
Fun social events and strong campus culture 

 75 events (excluding international events) held across all NMIT campuses which is 11 more than 2017  

 International activities schedule has successfully been completed in 2018 and will continue in 2019.  

 13 international student events held hitting our 2018 target  

 In conjunction with NMIT, the Association supported students with the Nelson, Marlborough, Te Toki Pakohe 

graduations and our last Global Campus Auckland Graduations and the after-function. 

 Facebook campaign has been successful again, increasing to 2773 people registered as ‘liking’ the SANITI 

Facebook page. We expect this to continue to grow throughout 2019 with the Facebook page regularly up-

dated, a SANITI Snapchat account being utilised and regular competitions being held throughout the year.  

 1500 SANITI diaries distributed on campuses, and for 2019 the focus is wall planners as surveys indicated 

diaries were unwanted. Publication printing costs were covered by advertisers. 
 

STRATEGIC GOAL TWO 
Friendly Support, Advocacy and Services for all NMIT Students 

 Advocacy and Support service provided to students as per the SLA, promoted through publications, events 

and class visits. 

 We had 500 advocacies for 2018 which included 116 student hardships. SANITI has had assistance from OCP 

to help students as and when needed.  

 Marlborough, Woodbourne and Global Campuses received regular advocacy and event visits.  

 Programme Representative system continued alongside NMIT with 85 Reps across our campuses. We had 5 

training sessions and 12 meetings throughout the year. Active programme representative system maintained 

on Nelson, Marlborough and Woodbourne Campuses, as well as Global Campus Auckland. Targets were not 

met for 2018. 

 341 students registered for employment services and were 572 students assisted with employment in 2018.  
 

STRATEGIC GOAL THREE 
Independent Representation of the Student Voice and Student Engagement 

 SANITI held 2 Student executive meetings in 2018; one at AGM and one at SGM.  

 SANITI Executive members met 8 times during 2018 for governance meetings, and once for Strategic Goal 

planning for 2019  

 SANITI has been active on; NMIT Council, Academic Board, Quality Committee, Research and Ethics 

Committee, Health and Safety Committee, Learning and Teaching Committee, Capital Asset Management 

and various other NMIT working parties. We also took part in the Graduation Committees as well as other 

committees and panels required to provide adequate student representation across the sector. 

 SANITI continued to work with NMIT tutors, administrators and management for the benefit of students. 

 2018 accounts audited and compliance requirements adhered to. 

 The SANITI Executive operates outside of the SLA, funded from alternative revenue and Association savings.  
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The Association would like to take the opportunity to thank our Sponsors for 2018, on behalf of the student 
body. We simply cannot function on our own as SANITI relies on the relationships that have been established 
with local and national organisations. A big thank you to the following contributors who continue to provide 
assistance.  

 

Al’s Deli 

Chia 

Fifeshire Foundation 

Harraways 

Intepeople 

Miki D’s Gym 

Nelson Bays Community Law 

Nelson City Council 

Nelson District Courts 

Nelson Marlborough DHB 

Nelson Multicultural Council 

 

 

Nelson Police 

NMIT 

Office of the Ombudsman 

Pics 

Pitt and Moore 

Presbyterian Support 

Richmond Law 

St Vincent de Paul 

Salvation Army 

Savage & Savage Accountants 

Signal and Associates 

 

 

Sports Therapy 

Speak Out Nelson Tasman  

StudyLink 

Taylors Bar 

Te Korowai Trust 

Tenancy Services 

Tertiary Education Commission 

The Edge Nelson 

Whakatu Marae 

Work and Income New Zealand 

Victory Community Centre 

 

  

A special thank you to the Association Premium sponsors: NMIT, Fuji Xerox, McDonalds, MiGym, NBus, 

Nelson Taxis, Bin Inn, State Cinema, Restore, Found Directory, Nikau Apartments, and Seeka Panels & 

Parts.  

 

The Association would also like to thank NMIT Council Chair Daryl Wehner and NMIT CEO Liam Sloan for 

their work with and continued support of the Association. 

 

Although I started in January I was privileged to be on the Executive committee and would like to thank 

Alison, Cherie, Toni, Jaycob, and Alyssa for the awesome work they did during 2018 to ensure that SANITI 

lives on another year.  

 

 

Cornelius Prinsloo 

Student President 

1 April 2019 

 

 


